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Design

Direction

Consultation

Education BA Hons Graphic Design
Camberwell College of Arts
University of the Arts London

Foundation Diploma 
Art and Design
Bradford College

Skills

Employment

Achievements

Ideation and conceptualisation, Creative problem solving,
Critical thinking, Project management, Collaboration, 
and the ability to understand and interpret clients needs

Adobe Illustrator, InDesign, Photoshop, After Effects, Lightroom
Blender (3D), Figma & Adobe XD (Web UI/UX), Ableton Live (Audio), 
Microsoft Word, Excel, Powerpoint

With ten years of experience across diverse sectors of design, ranging 
from Fashion, Tech/AI, Healthcare and most recently Finance. 

I led an OOH campaign that took over St Paul’s Underground Station. 
And developed the visual identity for a series of financial explainer videos 
inspired by Netflix’s tone and pacing (GlobalXETFs) 

Designed every aspect of a luxury fashion brand, and had the pleasure 
of having my designs produced by the same factories who work with 
Balenciaga and Burberry (State Of Joy) 

I transformed an undervalued place-holder website into an online library 
of white papers (ElectronRx). As well as having the privilege of working with 
recognisable and respected clients such as Diego Maradona,The Swiss 
Embassy, and Troyboi at the prestigious Red Rocks Amphitheater (Coolulu)

At State of Joy, I helped shape the brand’s narrative across multiple touchpoints 
from visual identity to marketing strategy. This experience sharpened my creative 
direction skills and inspired me to pursue roles that bridge design, storytelling, 
and strategic thinking.

Contact byliamrichards@gmail.com
www.byliamrichards.com

Tema ETFs     (2025 - 2025)

GlobalXETFs     (2022 - 2025)

ElectronRx    (2021 - 2022)
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Adobe Illustrator, InDesign, Photoshop, After Effects, Lightroom, Blender (3D), Figma & Adobe XD (Web UI/UX), 
Ableton Live (Audio), Microsoft Word, Excel, Powerpoint

Services I offer a range of services including but not limited to... Brand Identity, Logo Design, Web Design (UI & UX), 
Editorial & Layout Design (Digital and Print Publications, Articles, Sales Materials, Factsheets etc) Digital 
Marketing, Design for Socials (Instagram, Youtube, Linkedin, etc), OOH Campaigns, Video Editing, 
Motion Graphics/Animation (2D & 3D), Digital Artworking, Illustration, Typography Design, 
Photography, Photo Editing & Re-touching, Techpacking (Product Design & Fashion), 
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St Pauls Underground Station.

GLOBALXETFs

August 2022 - March 2025

I worked at Global X as part of the marketing team 
based out of the London office. Initially supporting 
three other members of the design team in New York. 
However, over time our branches became more 
indipendant and my repsonsibilities expanded 
to the senior designer for the EU region.

My day-to-day work usually consisted of updating 
factsheets, decks and other research and sales materials. 
As well as creating banner ads and other promotional 
materials for web and print. 

During my time at Global X I was asked to create 
a visual treatment for a series of netflix quality videos 
which would explain key elements of the financial industry. 
I also became renowned as the go-to-guy for events invites, 
with the U.S.team often specifically asking for me.

In my final year at Global X and with the arrival of a new
head of marketing, I worked closely with them to spear-head
a series of out of home campaigns spread throughout europe
in airports, luxury outfoor cinemas, vinyl wraps on public transport, 
with placements on Wired.com and finally culiminating by taking 
over St Pauls underground station, a campaign comprised of 
84 posters and situated in the heart of the financial district.

Global X allowed me to mature as a designer by being a part
of a small team led by a great art director. Many designers
dream of getting to work on OOH projects, and living in London
having my work shown in such a prominent tube station and public 
space really feels like I’ve acheived something in a city already full 
of so much accomplishment.
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Gineva airport. London Stock Exchange.
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Illustration / Motion graphics featured on Wired.com



Product Factsheets Digital Banner Ads
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STATE OF JOY

June 2020 - June 2021

State Of Joy is a luxury fashion brand which makes spacewear:
clothing which explores and embodies the what it means to be 
human, and our proudest achievements. 

I was scouted from one of my first design positions by the founder
and went on to work side by side every day, discussing the direction,
our inspirations and the current state of design and fashion.

My first task was to translate the concept and vision into brand DNA. 

After proving myself initially I ended up being designing every asepct
of the brand from research and moodboarding to product design and
marketing. I worked on the logos, garment graphics, techpacks, trims,
and accessories for the first collection, which would carry into the next
and have the inclusion of outwerwear and more formal pieces.

We traveled together to portugal where I helped to pitch and secure
our production partner (the same factory the produces for Balenciaga,
Calvin Klein, Burberry etc) 

I assisted with product photography, the web design, a bespoke
social media roll-out of 12 posts which all had unique 3D video and 
sound design but had to be carefully edited to form a larger tiled image.

I went on to design four collections during my time at State Of Joy which 
when combined with everything else I had created would form the roadmap
for the brands first year of launch. 

State Of Joy really showed me where my career could take me.
It gave me exposure to work in the capacity of an Art Director and 
ignited a true passion for exploring narrative through brand identity
and marketing. 

E-Com Photography displaying the core garments and trim details from the first collection.
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DATE: 29.08.20

SAMPLE SIZE: LEXPERIMENTAL PUFFER COATSTYLE NO. : SOJ20109DROP 1

MAIN FABRIC: 100% HEAVYWEIGHT POLYESTER 

STATE OF JOY™

LINING: 100% POLYESTER
100% POLYESTER WADDING 400GR

PAGE 1FRONT BACK

Example of a techpack designed for garment production.
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Website intro motion graphics. Website product page
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Social Media content featuring curated motion graphics and sound design. UV photoshoot highlighting luminescent graphics.
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TOKYO PIZZA

August 2019

Tokyo Pizza was an italian / japanese fusion resturaunt based 
in Maida Vale, London. In preperation for their grand oppening 
I was asked to assist with the visual identity and branding, 
to create a menu design as well as outdoor signage.

Food and drinks menu design.
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Website landing page Outdoor signage
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AFRICA 10

January 2019

Founded by Kojo Annan, son of Kofi Annan, Former Secretary-General 
of the United Nations. Africa 10 aims to identify, inspire, educate and mentor 
the next generation of sporting talent and global leaders.

 "Africa 10 enjoys the support of some of the biggest names in African football 
with George Weah, Jay Jay Okocha, Didier Drogba and Samuel Eto’o among 
the Africa 10 Legends group"

Whilst the design of the merchandise was a relatively simple logo application.
I played a large role in communicating and facilitating large scale production 
on behalf of the client. 

Merchandise designs
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Africa 10 website for context. 



THANK YOU
FOR YOUR TIME AND CONSIDERATION


